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ERRATUM: MULTIPOINT COMPETITION, STRATEGIC
SIMILARITY AND ENTRY INTO GEOGRAPHIC
MARKETS

L. FUENTELSAZ and J. GÓMEZ

A paragraph in Spanish on page 481 of the Strategic Management Journal Vol. 27, No. 5,
pp 477–499, 2006, DOI:10.1002/smj.529, was incorrectly included. The publisher apologises
for this error.
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